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Project Purpose

Use the State of Place analytic tools to
produce recommendations for specific
actions the City of Tigard can take to improve
the performance of the built environment in
the Tigard Triangle that will maximize this
area’s potential as a complete, walkable
community where all its citizens can live
healthy interconnected lives.
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Concept sketch, Tigard Triangle Strategic plan



Project Area




Project Need




Deliverables

1. A community walkability profile of the existing built
environment in the Triangle, using technical tools and detailed
public perspectives on current local conditions.

2. A package of regulatory, design, and investment proposals to
facilitate walkability in the Triangle.

3. A portfolio of design recommendations.



Stage 1: Community Profile

State of Place training
Data Collection

State of Place index
|dentify opportunities
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Urban Design Features
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Stage 2: Community Engagement

Provide the broadest and
most inclusive process
possible with:

Stakeholder interviews
Surveys

Online feedback

City boards and
commissions

Community Workshop
State of Place Prioritization
Report

Online Feedback

City Committees
Presentations

Engagement

Individual
stakeholder
Interviews

Online Surveys

Paper Surveys




Survey Questions

How important are following improvements to enhance your
experience in the Tigard Triangle?

More destinations to walk to
More plazas or public spaces

More housing options

Better sidewalks

Improved pedestrian crossings
More street trees/greenery
More public art

Slower automobile speeds
Shared parking lots

More trails and off-street paths

Very important

Very important

Very important
Very important
Very important
Very important
Very important
Very important
Very important

Very important

Somewhat important

Somewhat important

Somewhat important
Somewhat important
Somewhat important
Somewhat important
Somewhat important
Somewhat important
Somewhat important

Somewhat important

Not important

Not important

Not important
Not important
Not important
Not important
Not important
Not important
Not important

Not important



State of Place Prioritization Report
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Stage 3: Develop Alternatives

Can Prioritize Planned Interventions

Add grid of streets

* Opportunities identified
in the Stage 1

* Priorities identified in the Add Commercial e e
L roerbos R m
prioritization report S
Add infill Metrorail
* Incorporate public input eI -
Add BRT Transit Line
[ ]

Will test with the public at
the community workshop



Stage 4: Final Recommendations

* Incorporate input from the
community workshop

* Will include design concepts
of the recommendations

* Present to City Council on
may 24

http://uli.org/wp-content/uploads/ULI-

Documents/Shifting-Suburbs.pdf



Timeline

STAGE 1: Community Profile Of . : STAGE 4: Development Of
STAGE 3: Development Of Alternatives
Existing Conditions P Final Product
STAGE 2: Community Engagement

March 28: Submit April 14: Community May 13: First June 08: Final
Data to SoP Waorkshop Draft Product
[] [] [] []
January February March April May » Jime

May 24: City Council
Presentation



Measures of Success

A successful process will:

* Produce the broadest and most inclusive
public engagement process possible.

* Show that makeup of those that participate
in the public engagement process reflect the
makeup of the greater Tigard Triangle
community.

* Return at least 100 of the community
surveys distributed in the Triangle.

* Turnout at least 40 attendees to the April
community workshop.




Measures of Success

Successful products will:

* Capture all data points in 10 urban design categories
in the community profile report.

* Produce recommendations that will improve the
performance of the built environment according to
the State of Place metrics.

* Show that public input informed the final design
recommendations.

* Produce findings that are clear, coherent, visually
compelling and accessible to a general audience.

* Produce a final product that is both feasible to
implement in the near term and will inform future
planning in the Triangle.




